
1 ) Purchasing agents who buy 100,000 board feet or more of appearance grade 
Hardwoods throughout North America annually. This resource is targeting furniture, 
cabinet, and flooring manufacturers; millwork and moulding plants; dimension and 
wood component producers; distribution/concentration yards; Hardwood lumber 
wholesalers and exporters, etc. ........................................................................... 10,145

2 ) Hardwood sawmills .......................................................................................... 2,566

3 ) Miscellaneous (woodworking and sawmill machinery manufacturers; dry kiln 
manufacturers) ..........................................................................................................421

The total rotating circulation of National Hardwood Magazine is 13,132 
distributed throughout North America 

(5,000 issues mailed per month)

TOTAL ................................................................................................................. 13,132

National Hardwood Magazine: 
Online and all 

advertisements
have links to advertiser’s

website and email
address.

“it’s everywhere you need to be to get more business!”
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WHO SEES YOUR ADS?
DocumenteD, ReseaRcheD PRoven haRDwooD PuRchasing agents...





ADVERTISING RATES (per insertion)

* PAYABLE IN U.S. FUNDS
   1 Time 6 Times 12 Times
1 Page   $2,865 $2,280 $2,010
1/2 Page   $2,035 $1,595 $1,375
1/4 Page    $1,460 $1,265 $1,000

ADVERTISING ADJACENT TO EDITORIAL MATTER (per insertion)
   
2/3 Page   $2,530 $2,200 $1,790
1/2 Page (Island)  $2,200 $1,870 $1,600
1/3 Page   $2,035 $1,595 $1,375

Advertiser is responsible for full payment of any advertising run in said publication in the event the 
ad agency does not pay for client’s advertising within 60 days of first billing.  Advertisers who run 
less than the original or renewed contracted space will be short rated. 

COVERS - (notes include 4-color)
Front Cover  Inside Front Cover Inside Back Cover Back Cover
$4,980*  $3,240  $3,115  $3,445
*plus regular schedule of at least 6 1/2 pages or more

SPECIAL POSITIONS
Front Spread  Center Spread  Back Spread   
$3,300  $3,935  $3,300

COLORS 
Standard colors - red, orange, yellow, green, brown or blue $250 extra
4-color     $750 extra
BLEED - 8.375 W x 11.25 D    $85 extra

MECHANICAL REQUIREMENTS OF BLEED UNITS (INCHES)
  Full Bleed Size   Finished Trim 
Size
  Width  Depth  Width  Depth
2 facing pages  16.75  11.25  16.50  10.875
1 page  8.375  11.25  8.25  10.875
1st Cover   8.375  11.25  8.25  10.875 
 
   

CLASSIFIED ADS
Display Classified $45.00 per inch.
Fee for blind box number $10. Agency discount not allowed.

MECHANICAL REQUIREMENTS OF NON-BLEED UNITS
  Horizontal    Vertical

  Width  Depth  Width  Depth
2 facing pages  15.25  9.875  
1 page  7.00 9.875  
2/3 page   7.00  7.375  4.5625  10.00
1/2 page  7.00 4.875  3.375 10.00
1/2 page (Island) 4.5625 7.50
1/3 page  4.5625 4.875  2.125 10.00
1/4 page  7.00 2.375  3.375 4.875
 
REQUIRED MATERIAL
We require a high resolution Adobe PDF (CMYK, embedded fonts and photos, no crop 
marks). We primarily use Indesign and Photoshop.

You may email the PDF File to nhm@millerwoodtradepub.com

AGENCY DISCOUNTS
Agency commission: 15% off gross amount (space only) when paid within 30 days from date of 
invoice

PUBLICATION DATE
Published  monthly except for bi-monthly in December: issued first week of publication month. 
Last forms close 35 days prior to month of publication  

Rate Card No. 41
(Rates Effective January 1, 2023)

NATIONAL HARDWOOD MAGAZINE

Type matter should be kept 3/8 inch inside the above dimensions, since pub-
lication is saddle stitched and center pages necessarily trim narrower than 
8.25. Publisher to control location of bleed units in magazine.
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WHAT’S IN IT FOR YOU?
Advertisers CAn tell You:

“I recently got a call from someone looking for a specialty 
Walnut product for a flooring job they were doing. He said 
he got our name from the Ad we ran in National Hardwood 
Magazine. He said he always uses the magazine to learn 
about the industry and to find quality suppliers. He said ‘Your 
Ad says you specialize in Walnut. I’m going to give you a 
chance to prove it.’ We had just what he was looking for and 
now have a new Walnut customer.

“Missouri-Pacific Lumber Co., Inc., has been partnering 
with the Millers now for 4 generations with helping us gain 
market presence. Their variety of very industry focused 
publications work well for us at getting our message out to the 
clients we are focusing our advertising to. Simply printing a stock list cannot convey to 
the customers our quality. Our advertising in National Hardwood Magazine helps us 
tell the whole story about our products. 

“The way we see it, there is no better place to advertise to the Hardwood industry 
than with Miller Wood Trade Publications.”

Bucky Pescaglia
MO PAC Lumber Company
Fayette, MO

“I think the Advertising in National Hardwood Magazine 
reaches the people who are actually doing the purchasing. 
I’ve received a lot of calls from my Ad program. I have heard 
from new people that I wasn’t doing business with in the 
past. They saw my Advertisements in the magazine, and 
that led us to being able to do business together. Without 
the exposure in your magazine, I would not have met these 
people.”

Scott Cummings
Cummings Lumber Co., Inc.
Troy, PA

“W.M. Cramer Lumber Company is and has been 
advertising in National Hardwood Magazine, the Christmas/
Product Index Issue and Hardwood Purchasing Handbook 
on a consistent basis for a number of years. Obviously, we 
continue to do this because we feel it is worthwhile. 

“I suppose every firm has its own reasons for advertising.
I do so for three main reasons:

• It continually keeps my company’s name in front of 
customers and potential customers.

• I know that each year a lot of lumber buyers seem to 
move into a completely different location or field, and my Ads 
keep me in constant contact with this everchanging market.

• From experience I know that my salesmen or phone calls will not always be 
there at the exact time the buyer decides to purchase lumber. But through my Ads 
in your publications, my company is always there when the buyer is looking for a 
source of supply.”

Wendell Cramer
W.M. Cramer Lumber Co.
Hickory, NC

“A.W. Stiles has been providing after market services 
for over 20 years to all companies who own dry kilns and 
pre-dryers. “National Hardwood Magazine is the perfect 
publication targeting our markets being the high-end furniture 
manufacturers, flooring manufacturers, sawmills and 
distribution/concentration yards who have their own kilns and 
pre-dryers.

“We have definitely seen a return on our investment as a 
result of our advertising in National Hardwood Magazine. As 
a matter of fact, we have upgraded our Ad program from six 
1/6 page positions to six 1/2 page positions because of the 
results we have seen!”

Lee Stiles
A.W. Stiles Contractors, Inc.
McMinnville, TN

“Over the years our company has consistently received 
phone calls, emails, and/or faxes from customers and 
potential customers mentioning that they’ve seen our 
Ads running in National Hardwood Magazine and/or your 
other publications that we advertise in such as Import/
Export Wood Purchasing News and the Hardwood 
Purchasing Handbook. Also when our sales people visit 
our customers and potential customers they often see 
your wood trade publications in their offices. So, we feel 
like Miller Wood Trade Publications is doing a good job 
of keeping our company’s name and products in front of 
the companies we are, or want to do business with. Furthermore, our Ads in your 
publications helps buyers more easily think of our company when they need to 
order more lumber. I would recommend that any Hardwood lumber company that 
wants to consistently keep their name and products in front of North American 
purchasing agents at companies that buy Hardwood lumber advertise in National 
Hardwood Magazine, and/or in some of your other wood trade publications.”

Hal Mitchell, President
Atlanta Hardwood Corporation
Mableton, GA

“I know the value of keeping a presence in a market 
that is constantly changing and that is why we advertise 
on a regular basis in National Hardwood Magazine. Your 
publications are targeting the markets we are serving 
coast to coast. Therefore, I feel it is a small investment 
to make to stay in front of those customers and potential 
customers who have helped make Hermitage Hardwood 
Lumber Sales, Inc. a growing concern in the Hardwood 
concentration yard business.”

Parker Boles
Hermitage Hardwood Lumber Sales, Inc.
Cookeville, TN

“My Ad program in National Hardwood Magazine 
is doing a good job in that new buyers have called my 
firm because they saw my Ads. I know for a fact that 
I’ve obtained new customers and increased sales of 
Hardwood lumber through my Ad program. Some of 
these new accounts I obtained through your magazine 
have become repeat customers in that they’ve followed 
up their initial orders with additional orders later on. 
Needless to say, I’m very pleased with my Ad program 
in National Hardwood Magazine. I would recommend 
advertising in your fine publication to any Hardwood 
lumber company that wants to increase sales!”

Jimmy Kepley
Kepley-Frank Hardwood Co., Inc.
Lexington, NC

“Meridien Hardwoods has advertised in National 
Hardwood Magazine for over 25 years and will continue 
to advertise because it’s a good business decision. It’s 
good to keep our company and our representatives in 
front of our customers and in front of other companies 
we want to do business with. I know we’ve gotten new 
business, and good business that came from advertising 
in National Hardwood Magazine because I asked or they 
told me that’s why they called or they sent us an email 
referencing our advertising in the magazine. . . I feel it’s a 
good investment for us.”

Dan Ferman
Meridien Hardwoods of PA, Inc.
Pittsfield, PA

“it’s everywhere you need to be to get more business!”
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